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The (UK) Royal Academy of Engineering
Communications challenges and successes



•Talent and diversity

• Innovation

•Policy and 
engagement

Our overarching goal for 
2025 is to harness the power 

of engineering to build a 
sustainable society and an 

inclusive economy that 
works for everyone.

2020-2025 strategy
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Our Fellowship

• 1,600 of the nation’s best engineering 
researchers, innovators, entrepreneurs, 
business and industry leaders

• Wide variety of engineering disciplines 

• Approx. 50% from industry and 50% from 
academia

• Low numbers of women and ethnic minorities 

• 60 new Fellows elected each year

• New ‘Fellowship Fit for the Future’ campaign to 
elect 50% of new Fellows from under 
represented backgrounds
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Inform and inspire 
public audiences
with the scope and impacts 

of engineering, primarily to 

encourage more people to 

join the profession 

Engage and 
empower 
engineers

to enable more effective 

public engagement and 

better innovation to 

address society’s 

challenges 

Inform and 
influence 

policymakers and 
business leaders

to improve the conditions 

for innovation, growth and 

address societal 

challenges

Communications goals



Success stories 



The MacRobert Award
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Science Media Centre

• Independent press office providing media 
briefings on topical issues 

• Established to ensure media are better 
informed on scientific issues 

• Academy is a partner

• Panels of expert scientists

• Way of reaching wide pool of science 
media with newsworthy report findings 
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The Hamilton Commission

• Commissioned by Honorary Fellow Sir Lewis 
Hamilton

• 10 month research project about how to 
improve the representation of Black people in 
motorsport 

• Commission co-chaired by Royal Academy of 
Engineering CEO 

• High profile commissioners from range of 
sectors

• Identified barriers and recommendations 

• Response to Black Lives Matter movement 

• Very structured media engagement 
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Our flagship campaign: This is Engineering

9



10

>65m film views 
across social and 

digital media

25% engineering 
students 

influenced by the 
campaign

85% increase in 
consideration of 
engineering as a 

career –> 1.1m 
teenagers



National Engineering Day 

• National awareness day to celebrate the 
impact of engineers and engineering and 
broaden public perceptions 

• New creative approach each year to 
engage media and public via social media

• Using power of our network

• High return on investment 
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93 pieces of media 
coverage

150+ organisations 
involved

77m reached on 
social media



Our challenges
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Our landscape

15



Complexity 
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Serving so many audiences 



Finding a balance  
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Thank you
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